
Creative thinking 
makes the difference *

la créativité
fait la différence

*

ICN MSc in  
luxury and  

design 
management 

-
Bac +5



 3 000 students

  70 permanent professors  
and 20 affiliated professors

 60 visiting professors

 300 business professionals teaching

 4 campuses: 
metz and nancy (france)
nuremberg (germany)
chengdu (china)

 4 representation offices:
1 in west africa

1 in latin america

2 in china

  150 partner universities around the world

  2 libraries

24 000 books

10 000 digital periodicals

 13 000 alumni

ICN 
Business school

in 2016

MEMBER OF THE conférence  
des grandes écoles

ASSOCIATED WITH université de lorraine

IN PARTNERSHIP WITH THE école nationale 
supérieure d’art et de design OF NANCY 
AND MINES NANCY

Luxury is recognizable 
in skill and quality. 
In this multidisciplinary 

program ICN MSc in Luxury and Design 
Management you will discover the complete 
luxury value chain, from the idea to the 
final product, via the stages of design and 
production.
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prACtICAl iNformATioN
FirSt yeAr AdMISSIoN

 Students holding a 3-year Bachelor’s degree
 French and English language proficiency required

SeCoNd yeAr AdMISSIoN

 Students holding a 4-year Bachelor’s degree
  Students holding a 3-year Bachelor’s degree  
+ at least 3 years of professional experience
 Students holding a Master’s degree
 English proficiency required
 Obligatory adjustment modules held in September

regIStrAtIoN
freNCh StudeNtS

  Application form available on www.icn-groupe.fr/candidats
 Two admission sessions: June and September
 Admission Tests :

 Written English 
 Oral English 
 Motivation interview

INterNAtIoNAl StudeNtS

  Application form available on www.icn-groupe.fr/en/candidates
 Admissions from January to June
 Contact the International Relations Office



ThiS progrAm iS The reSulT of cooperATioN BeTweeN The 3 ArTem pArTNer 
SchoolS: The École NATioNAle SupÉrieure d’ArT eT de deSigN of NANcy, 
icN BuSiNeSS School ANd miNeS NANcy. 

The 3 SchoolS offer mANy TypeS of SkillS To STudeNTS iN ArTiSTic, TechNicAl, 
mANAgeriAl ANd STrATegic FIeldS.

why joiN ThiS progrAm ?
  Study of the luxury product/service value chain: from the design and 
production stages to the promotion and sales stages

  Immersion in luxury companies (internships to be carried out in luxury 
companies, company visits, modules taught by professionals specializing 
in design and luxury management...)

  Pedagogical, economic and cultural environment of a renowned French 
Business School

   Personalized support (individual and personal assessment organized 
with recruitment tests, guidance tutorials assessment, assistance in your 
internship search and the implementation of your professional project…)

  Year 2 taught entirely in English

  Optional academic semester abroad for students attending both years of 
the program (competitive placement)

oBjecTiveS
  Develop the knowledge and expertise necessary to progress in 
the ever-changing luxury and design markets

   Understand the complex luxury and design markets by 
developing commercial, marketing and communication 
strategies that are adapted to innovative creations

  Understand the creation and design of luxury goods by acquiring 
a knowledge of materials and areas of traditional and digital 
design

  Prepare students for an international career in the promotion of 
luxury goods, especially in new and emerging markets

explore the world  
of deSigN ANd luxury 

« Today, I am a Retail Marketing Assistant in the 
watchmaking industry and I work in Switzerland. 
Without the program, I wouldn’t have been able 
to discover watchmaking and the amazing values 
this industry conveys. 

I am evolving in a passionate sector and 
everyday my job is different as I am closed to all 
the boutiques the brand has in the world. »
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« Design Management associates two 
essential and complementary activities in 
the firms. 

C rea t i on  and  Marke t ing  a re  two 
complementary jobs, intertwined disciplines 
that must interact because they are key to 
the success of a product’s development. 

Discovering the rules, the objectives, the needs and the 
realities of those two businesses transversally will enable 
students to attain an encouraging and appropriate professional 
effectiveness. » 
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progrAmme de 1ère ANNÉe

leS teMpS fortS de lA 1ère ANNÉe 

de l’idÉe Au produiT

VISIteS d’eNtreprISeS

eNTre ocToBre eT fÉvrier

Objectif : découvrir la réalité des entreprises du luxe, leurs métiers, leurs 
domaines d’activités, et les enjeux auxquels elles sont confrontées
Exemples :

  émaux de Longwy
  Henryot & Cie
   Les Ateliers Garnier Thiébaut 
  Manufacture de Baccarat
   Manufacture de Saint Louis

VoyAge d’ÉtudeS à pArIS 

eN jANvier

Objectif : découvrir l’univers du luxe parisien
Exemples :

  Ateliers Lesage
  Ateliers Louis Vuitton
  Mauboussin
  Diptyque
  Fondation Cartier
  Swarovski
   Visites d’expositions

projet d’eNtreprISe / ApplICAtIoNS prAtIqueS

Objectif : répondre à une problématique proposée par une marque de 
luxe ou un institutionnel :

  Projet mené en groupe sur toute l’année
  Soutenance en présence des représentants de la marque  
et tuteurs

dÉVeloppeMeNt perSoNNel et profeSSIoNNel

   Teambuilding
   Connaissance de soi
   Expression de soi
  Projet associatif
  English for Specific Purposes

StAge eN eNtreprISe

De 3 à 6 mois à partir d’avril
Rapport de stage et soutenance pendant la 2ème année

AjuSteMeNtS

Histoire de l’art
Environnement économique
Outils bureautiques
Outils graphiques

foNdAMeNtAux de lA geStIoN

Gestion financière
Outils d’analyse stratégique
Démarche marketing et étude de marché

deSIgN et CrÉAtIVItÉ

Atelier « Processus de créativité »
Design dans le domaine du luxe

CoNCeptIoN et MAtÉrIAux

Conception et design produit
Matériaux dans le domaine du luxe
Atelier « Concevoir son offre »

eNjeux StrAtÉgIqueS du luxe

Design Management
Regard éthique dans le domaine du luxe
Strategy and Innovation in the Luxury Industry

MANAgeMeNt de l’offre

Développement de l’offre
Techniques de vente
Atelier « Processus de collection »

geStIoN deS MArqueS

Management stratégique des marques
Droit des marques et de la propriété intellectuelle

geStIoN de lA produCtIoN

Sourcing dans le luxe
Procédés de fabrication

ApplICAtIoNS prAtIqueS

Management de projet
Projets d’entreprises
Mapping du luxe parisien

de SepteMBre à MArS 
   Les cours de 1ère année du programme sont orientés sur le développement de l’offre dans le secteur du luxe répondant 

à l’ensemble des éléments d’un cahier des charges liés au design, à la fabrication ou à la gestion des coûts.

LES COURS DE 1èRE ANNéE 
SONT EN FRANçAIS i



SeCoNd yeAr progrAm

CoMpANy StAkeS ANd MANAgeMeNt

International Negotiation
International Business
Sustainable Luxury
Luxury Team Management
Social Responsability and Ethics

MAIN luxury SeCtorS

Fashion
Leather and Accessories
Wines and Spirits
Watches and Jewelry
Perfumes and Cosmetics
Hospitality
Cars

luxury produCt dIStrIButIoN

Luxury Distribution Strategy
Store Design
Workshop « Imagine your Store »

luxury produCt CoMMuNICAtIoN

Luxury Communication Strategy
Workshop « Imagine your Story »

luxury MArketS

Luxury Markets Overview
Study Trip to a Luxury Country

2Nd yeAr progrAm hIghlIghtS

AdjuStMeNt CourSeS

Students joining the second year of the program in September follow 
adjustment courses:

   Strategy and Innovation
   Product and Pricing Policy
  Brand Management
  Manufacturing Techniques and Sourcing
   Luxury Design and Design Management
  Product Conception Process and Materials

SeCtorIAl SeMINArS INCludINg CoMpANy VISItS

Fashion, Perfumes and Cosmetics, Jewelry and Watches (in Switzerland), 
Leather and Accessories, Wines and Spirits, Cars and Hospitality

Study tour ABroAd

feBruAry

Objective: discover one of the international luxury markets

workShopS

   Imagine Your Story: verbal and visual communication  
of luxury brands - create a campaign for a luxury brand.
   Imagine Your Store: merchandising and visual merchandising  
in luxury industry outlets.

MSC theSIS

Analytical work on issues related to the luxury sector. 
Defense in September.
Research Methodology for the Master Thesis

INterNShIp

3-6 months beginning in March.
Mission report defense in September.

from The producT To The mArkeT

oCtoBer to feBruAry 
   Courses during the second year of the program bring into focus communication 

and distribution of luxury products / services in international markets.

career OppOrtunItIeS
 PRODUCT MANAGER 
 BRAND MANAGER 
 BRANDING/PACkAGING PROJECT MANAGER 
 MARkETING MANAGER
 SALES MANAGER 
 ExPORT MANAGER 
 PUBLIC RELATIONS MANAGER 
 SOURCING MANAGER 
 SUPPLY CHAIN MANAGER 
 BUYER
 CUSTOMER RELATIONS MANAGER
 STORE MANAGER 
 TRADE MARkETING DIRECTOR 
 VISUAL MERCHANDISER 

 Degree ObtaIneD:
ICN MSC IN LUxURY AND DESIGN MANAGEMENT 
(5-YEAR UNIVERSITY LEVEL)

THE 2ND YEAR IS TAUGHT  
IN ENGLISH i

i



A unique alliance between 
Mines Nancy, the École 
nationale supérieure d’art 
et de design of Nancy 
and ICN Business School, 
Artem promotes the mix of 
disciplines and the diversity 
of learning, creativity and 
innovation in order to 
educate a new generation of 
leaders and creators.
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The Artem campus, located in the heart of Nancy, 

will bring the 3 Schools together in 2017, but they 

have already been using some shared premises 

since 2012. 

The 85,000m2 of buildings, spread over 10 acres, 

will be home to 3,500 students, 300 professors 

and researchers and 150 administrative and 

technical staff.
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Contacts
french students
admissions office
+33 3 54 50 25 38 

admissions@icn-groupe.fr

-
international students

international relations office
+33 3 54 50 25 25 

studyabroad@icn-groupe.fr

-
www.icn-groupe.fr/mldm

la créativité
fait la différence

*


